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/ FUNCTION VS EMOTION HAS ALWAYS BEEN PART OF
ADVERTISING

iPROSPECT
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/ THIS HAS OFTEN BEEN THOUGHT OF IN CREATIVE

MESSAGING TERMS

Explain the product
Price/sale
Where to buy

Limited time offer

Brand story
Visual appeal
Celebrity/advocate
Innovation

Tone
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/ WITH MEDIA CHANNELS FOLLOWING THIS SPLIT

Digital
Radio
Social
SEM
OOH

TV
Cinema
Video
Integration/Partnership
OOH
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/ TRADITIONAL CONSIDERATION OF CHANNELS MIGHT LOOK LIKE THIS

High Reaching
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/ PLANNED TO ACHIEVE THE MAGIC 60/40 SPLIT

W Activation effect

®m Brand effect

Short term activation effects

Sales effect

Long term brand effects

1 2 3 4 5 6 7 8 9 10 11 12 13 194 15 16 17 18 19 20 21 22 23 28 25
Months
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ing is to humans as

ming is to cats; they can
, but tzty’d prefer not to.”

<
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Humans are fundamentally
emotional decision makers

or more of buying decisions are driven by
emotion.

Even seemingly functional decisions — like buying

something on sale — are often emotionally, not
rationally driven.

Source: Gallup, September-2022

Girl Math
<o

If my Starbucks app is loaded, the coffee is
free.

If my favorite clothing store is having a sale,
| have to buy something or I'm actually
losing money.

Cash isn’t real money. So if | buy something
with cash, it's free.

Botox counts as an investment.

Boutique gym classes are also an
investment because $45 to get yelled at is
less than $200 for therapy and | can’t do
that every day

If | buy a $300 purse but | use it every
single day, it will cost me less than a dollar
a day, which is basically free

If we go on a girls trip and split everything,
that is budgeting.

And also if on that trip Arinks or
entry anywhere, we C ney,
so we can spend m ' Bt day




/ MEDIA ENVIRONMENT IS INTRINSICALLY LINKED
TO EMOTION

S
/
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/ CHANNELS ALSO NEED TO BE CONSIDERED LIKE THIS

ebay

Functional/Transactional

Want to consume

Grudge

MAG =
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Engaging.
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/ THE EXPLOSION OF CHANNELS, PLATFORMS, AND AD FORMATS BLURS THE LINES OF
FUNCTIONAL VS EMOTIONAL
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/ TRADITIONAL SCREENS THINKING HAS CHANGED

Where TV and cinema were considered the primary options for long form, emotive content, brands have expanded
this to digital and social platforms

10 minutes

9 minutes

3 YouTube

TikTok
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/ EXPANSION OF DIGITAL AUDIO FORMATS ALLOWS ADDITIONAL TRUST
BUILDING OPPORTUNITIES

Trust &
Connection

TODAY
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SOCIAL
PLATFORMS
SHORTEN THE
JOURNEY TO
PURCHASE,
AND MAKE
MORE
EMOTIONAL

a

Gumtree

Eo/rs-@com

Highly targetable, full of in
market consumers, but
generally low funnel,
functional/transactional in
nature




/ SEARCH MOVING FROM INTENT AND CONVERSION BASED TO CONVERSATIONAL

Google hotels inwalklk x| @ a Google should | buy a Japan rail pass X & @& Q @ A i '
Maps | Images  Cheapest = Luxury = Best  Kid-friendly = Hiton  Forfamilies = Kitchenette Allfilters ~ | Tools
> Converse News Videos Shopping Images Books Maps Flights Finance Allfilters ~ Tools
About 45,500,000 results (0.43 seconds)
Sponsored
8] Sﬁ,mfz:km com waikiki» hotels § o Generative Al is experimental. Info quality may vary. H

Hotels in Waikiki - Honolulu. Best Price Guarantee

Book your Hotel in Waikiki, Honolulu online. No reservation costs. Great rates
Book Your Car Rental. Hotels. Villas. Save 10% with Genius. Low Rates. Airport...
Hotels at Great Prices Top Reviewed Hotels - Homes, Apanmenls & More - Book Now

A Japan Rail Pass (JR Pass) can be a great value for money if you plan to do
long-distance travel or lots of day trips. The pass offers unlimited use of Japan
Railways (JR) trains, including the Shinkansen, or bullet train. It can save you a
lot of money, but it's best to buy the pass before you enter Japan.

Sponsored
:‘a:t;:w e i 3 . Is The Japan Should You Buy How To Travel
Qama”s HO‘;S Sav‘; S Bl bR For example, a 7-day Japan Rail Pass costs ¥29,650 = £192 or $238. A one-way Rail Pass Worth aJapan Rall From TokyoTo
S & o ﬂ°Q oy S N trip from Tokyo Station to Kyoto Station on a Hikari or Kodama train costs 1t? Review & .. Pass? JAPAN... Kyoto - Japan...
se Points Plus Pay & enjoy off Qantas points on hotel bookings. Book now! .
Exclusive offers for Qantas members. Enjoy great rates with no booking or credit. 13,080 yen (unreserved Seat) or 13,800 yen (reserved Seat)’ butis completely % Greta'sTravels ﬁ Japan and M... - japanrailpass...
Package Holidays - Exclusive Hotel Offers - Luxury Holidays - Classic Hotel Rewards free with a JR Pass.

You should purchase your JR Pass at least 7 business working days before you
travel to Japan. You need to wait for your Exchange Order to arrive in the post,
which usually takes 2-3 days but can take longer.

Hotels | Waikiki, Honolulu, HI, USA :

(3 Thu, 8 Feb (3 Fri, 9Feb i P Top-rated Budget options Luxury stays Free cancellation Fortonig »

Hilton Hawaiian Village Waikiki $372 . / -
Beach Resort 2

L Ask afollow up > How many times can | use Japan Rail Pass? Y How much is JR Pass for 14 days? w Do you need a suica card if you i) =]

4.3 % % J k& (22K) - 4-star hotel
Lively hotel on beachfront grounds

N\ Eco-certified - 2% Pool : ' NCanal Fishery,
Management
“Area

e © 537:(\10n Hawajlanillage
Bamboo Waikiki Hotel "V~ Waikiki Beach Resort 2 Inside Kyoto

(153) - 3-star hotel Fort DeR — < https://www.insidekyoto.com > japan-rail-pass-is-it-wo...

34% Kk

Relaxed hotel with dining & a pool

2 Pool - = Free WiFi i o 7~ & Japan Rail Pass - Is It Worth It?

The inclusion of Al is changing search, making it more conversational and able to pull in more content —
this has the potential to shorten the customer journey and make search a channel with more emotional

connection
iPROSPECT
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/ THE BRIEF

What the client says: What channels we’d use:

We want people to think
we’re a luxury brand

Glenfiddich.

WHERE NEXT2

iPROSPECT
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/ THE BRIEF

What the client says: What channels we’d use:

We need to get lots of sales during our
Black Friday promotion

o;& N An Island-Hopping Sailing Adventure Is Cheaper Than You Think - A
sl Here's Our Top Picks =

@ CHECK OUT OUR
[ sooxnow LATEST FEATUREJ0BS [l @EIED)
contiki , contiki
|
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/ THE BRIEF

What the client says: What channels we’d use:

We’re launching a new product that will
show how innovative we are compared
to our competition

......
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/ WHEN PLANNING FOR EMOTIONAL IMPACT, ENSURE THE RIGHT MEASUREMENT IN PLACE

«** Nielsen

Google

Campaign Manager

D Meta Ads Manager

Reach, frequency, and engagement are
well measured through standard tools

Is a cool brand

Is a brand you would pay a bit more for ZE% Is a good quality brand
" T L'
8% ) . ~— o
16% \
/ \~. 7%
b { 43% hyid \\
‘I‘l
45% |

Is a brand for people who don't follow the crowd Is a brand with a great taste

\
| 4% |
\\\ %
. #
Stands outfrom the rast - 74% \\ % “5 e Is an authenfic brand
S e

a7%
';5%

Is a brand that is on its way up Is a brand | want fo be seen drinking

43%
34%
30%
23%
13% 12%
I l i

Happy Excited Inspired Content Surprised Neutral Amused Bored

Emotion is best measured through custom
research

iPROSPECT
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PEOPLEL MAKE DECISIONS E

JNCTIONALLY, SO OUR MEDIA :

CHANNEL CHOICES MUST :

CONSIDER THE EMOTIONAL ROLE
THEY FILL
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/ CHANNEL EVALUATION TABLE

Channel

Functional Role

Emotional Role

Television Mass reach, deliver info via A/V format Tell a story, connect with passion points
. Reach and frequency by aligning with routine. Deliver . .
Radio . . d y by alighing Connect to talent, local community, and passions
informational messages.
. . Build trust through host and connect with passions
Podcasts Uncluttered, attention driver. . . 8 P
(sometimes niche)
Mass reach, high frequency, highly targetable and . .
Facebook - & g ¥ ighly targ Community connection
optimisable
TikTok High reaching and targetable, especially for younger Trust and influence, connect to passions. Highly visual and

audiences

inspirational.

Large billboards

High reach and impact

Can denote stature or fame

Small outdoor (i.e. bus shelters)

Deliver reach and frequency. Longer dwell time.

Align with daily routine (creative execution key)

Cinema

High impact and attention

Able to deliver emotive content, stature and fame, and align
with passions

Magazines

Can delivery visual or detailed messages

Passion point alignment, potential for luxury and cultural
associations

iPROSPECT
a dentsu company
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