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YEARS

EXPERIENCE

60%
FEMALE

3.2
YRS AGENCY

TENURE

31.4
YEARS
OLD

2019 INDUSTRY CENSUS OCTOBER 2017 - 
SEPTEMBER 2018

MEDIA COMMUNICATION AGENCY

POPULATION

25%
MELBOURNE

63%
SYDNEY

7%
BRISBANE

5%
PERTH / 

ADELAIDE / 
CANBERRA

PEOPLE WORK IN 
OUR INDUSTRY

AVERAGE INDUSTRY PERSON

VACANCY - Returns to previous levels

Challenge - Talent Shortage: 
IMPLEMENTATION, CLIENT 
SERVICE, DIGITAL AND 
PROGRAMMATIC ROLES.

6.8%
2018

9.2%6.5%

2016 2017

Growth

+7.3% 
YEAR ON YEAR

3684

IF ALL VACANT ROLES WERE FILLED, 
THE INDUSTRY POPULATION WOULD 
BE 

  
3935



12.6%
MOVED TO
COMPETITOR 
AGENCY OR 
WITHIN PARENT 
GROUP

27.9%
2018

15.3%

Part time

7%

WOMEN IN
MANAGEMENT 
ROLES

37%

60%
FEMALE

40%
MALE

Gender split Regrettable loss

Gender Pay Gap

+1% 

GENDER

FLEXIBILITY

STAFF TURNOVER

Work from home

OF STAFF 
HAVE THE OPPORTUNITY 
TO WORK FROM HOME

94%

0.9%
3.8%
0.4%
3.9%
6.3%

MEDIA OWNERS
CLIENTS
CREATIVE AGENCY
TRAVEL
LEFT INDUSTRY
(Lifestyle / Career Change / Study / Retirement)

LEFT THE 
INDUSTRY

26.1%36.9%

9.0%
2018

Non regrettable loss

Championing a dynamic and thriving media industry

9.3%5.7%

2016 2017

2016 2017

THE AVERAGE 
FEMALE FULL 
TIME SALARY 
COMPARED 
TO MALE


