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ARUM NIXON APPOINTED TO LEAD AD NET ZERO
AUSTRALIA AS INDUSTRY PUSHES FOR GREATER
SUSTAINABILITY

2 July 2026: Experienced media executive Arum Nixon has been appointed to lead the Australian
chapter of Ad Net Zero, as the advertising industry steps up its mission to decarbonise and embed
sustainability at the core of its practices.

In his new role, Nixon will focus on growing the initiative’s supporter base and accelerating adoption
of the Ad Net Zero 5-point action plan in Australia, driving more sustainable behaviours in how the
advertising industry operates and in the work it produces.

He brings valuable experience from senior roles at major media agencies in London and Sydney, most
recently as Head of Product at Foundation. He has been consulting with Ad Net Zero over the past
three months in the lead-up to this appointment.

Launched in October 2024, Ad Net Zero Australia is a joint initiative by the Australian Association of
National Advertisers (AANA), Advertising Council Australia (ACA), Interactive Advertising Bureau
Australia (IAB) and the Media Federation of Australia (MFA). The program aims to support the
decarbonisation of the advertising industry and marks the first time all four peak bodies have united
behind a common sustainability goal.
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To date, 30 organisations across all areas of the industry —including advertisers, agencies and
vendors — have signed as Ad Net Zero supporters. The initiative is further strengthened by working
groups aligned to each of the five pillars of the Ad Net Zero Action Plan, with 29 industry
representatives actively involved in driving progress.

Nixon said the opportunity to align his professional work with his personal values is what makes the
role especially meaningful.

“For the past few years, I've been passionate about finding ways to use marketing’s power of
influence for good,” he said. “So many people | speak to across the industry feel the same way — they
want to make a positive difference through their work but don’t know where to start. Leading Ad Net
Zero gives me a platform to help them take that first step and support them along the way.”

Key projects by Ad Net Zero Australia so far include a comprehensive training and events program
designed to upskill teams and embed sustainable practices across the industry. These initiatives are
supported by a robust library of global and local tools, frameworks and guides to help measure and
reduce the environmental impact of advertising across the supply chain.

Last month in Cannes, Ad Net Zero unveiled the first major update to the Global Media Sustainability
Framework (GMSF), establishing voluntary global standards for calculating and reporting advertising-
related greenhouse gas (GHG) emissions. The framework now covers six media channels — Digital, TV,
OOH, Print, Audio and Cinema — and provides a consistent methodology for brands to follow as they
work towards their sustainability goals.

Ad Net Zero Australia supporters are actively involved in the development and rollout of the GMSF as
it continues to evolve, with Arum Nixon leading the local process. A key focus is ensuring the
framework remains relevant and practical for the Australian market.

Media Federation of Australia CEO Sophie Madden said: “Arum is exactly the right person to lead Ad
Net Zero Australia as we drive meaningful, long-term change across the advertising industry. His
energy, passion and commitment to addressing the climate challenge is unmatched. | encourage
every organisation working in the Australian advertising market to join the Ad Net Zero movement —
because only through collective action can we create the scale and momentum needed to make a
real difference.”

Gai Le Roy added: “I'm delighted to see Arum Nixon take the helm of Ad Net Zero Australia. Arum’s
strong track record — driving sustainability initiatives while balancing industry needs — brings exactly
the clarity and momentum our industry needs. With Arum leading the charge, we now have a
pragmatic roadmap for agencies, brands, media and tech to better measure their impact and make
real progress towards a lower-carbon future.”
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About Ad Net Zero

Ad Net Zero is a global sustainability program to help the advertising industry decarbonise ad
operations and support every industry to accurately promote more sustainable products and services.
Originally founded by the Advertising Association in partnership with the IPA and ISBA, Ad Net Zero
launched its 5-point action plan in the UK in November 2020. It counts hundreds of advertisers,
agencies, commercial media owners, tech and production companies in its supporter base, with
representation around the world including the US, Ireland, Europe, UAE, Australia and New Zealand.
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