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Distribution by State
Concentration of the workforce on the eastern seaboard
2 NSW VIC QLD o
47

Other

Perth, Adelaide,
Canberra,
Darwin

55% 31% 1% 3%

Sydney Melbourne Brisbane National

Number of Entry Level Starters Average Industry Person

More women and longer tenure

00 65.0% Women

33yrs Age

400

7.6 yrs Experience

300

200 4.1yrs Agency Tenure
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Diversity

Women

Men

Management

46%

547

Speak language other than English at home

69.2% 28.0% 2.8%
Industry
No Yes Prefer not to answer
65%
6.9% Living with diagnosed disability/special need
[-)
224 90.0% 6.9% 2.9%
No Yes Prefer not to answer

Sexual orientation you consider yourself to be

Average female full-time

salary compared to males 83.4% 9.1% 71.5%

in media agency industry

Asian (SE, NE, Central) 23%

North-West European 18%

South-East European 12%

NZ 5%

Staff Turnover

Regrettable Loss s stable

Heterosexual LGBTQ+ Prefer not to answer

4% The Americas

o
4 8 /O 4% Prefer notto answer

from diverse o
cultural 2%  African

backgrounds
0.4% First Nations

—_—

*Many people identify with several

24.0% —( Regrettable Loss ) 6.2% —( Non - Regrettable Loss )

5.7% Move between agencies
4.5% Competitor media agency
12%  Transferred within agency group 6.7% 6.5% 3.5%
18.3% Leave media agency industry
10%  MediaOwner 2024 2023 2022
3.2% Client

0.2% Creative Agency

1.9% Travel
3.9% Salary

81% Left Industry (Lifestyle, Career Change,

Study, Retirement) F m

— 25.3%

2024

26.0% 32.6%
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2025 Media Communication

2023 2022 Industry Census
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