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2026 Calendar

MFA DIGITAL FOUNDATIONS MFA OOH FOUNDATIONS MFA TV FOUNDATIONS

“ CERT | - Introduction to Digital Media 9 9
5 n CERT | - Al Fundamentals E 16 5
= CERT | - Programmatic = “ Landscape = TV Landscape
“ CERT | - Retail Media “ Measurement TV Planning
6 Study Week “ Planning Factors Influencing Cost
E 13 EXAM- CERT | E 13 Break E TV Buying
< 20 Break < “ Buying Process < Study Week
CERT Il - Social Media Campaign Reporting BVOD
— CERT Il - Search & Discovery — Creative Considerations Evaluation / Measurement / Reporting
: n CERT Il - Content Marketing : 1 Study Week : VOZ as a Currency
= n CERT Il - Measurement that Matters = 18 Study Week = Study Week
25 Study Week 25 EXAM 25 EXAM
JUN 1 EXAM- CERT Il JUN 1 JUN 1

SPRING SEMESTER (Aug-Nov)

MFA DIGITAL FOUNDATIONS MFA OOH FOUNDATIONS MFA TV FOUNDATIONS
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