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MFA LAUNCHES DE&I ADVISORY COUNCIL TO
PROVIDE INDUSTRY GUIDANCE ON
DIVERSITY, EQUITY & INCLUSION

3 August 2021: The Media Federation of Australia (MFA) has launched a Diversity, Equity and Inclusion Advisory
Council, consisting of 13 media agency professionals from diverse backgrounds, with the aim of providing
guidance to the industry across all facets of diversity and inclusion.

The MFA DE&I Advisory Council will promote the MFA’s ambition to build a diverse, equitable and inclusive
industry through four key actions:

e Ensuring DE&I remains an industry priority by facilitating a productive, respectful and safe conversation.

e Reviewing, challenging and providing guidance on industry strategy, initiatives and plans in the DE&l
space.

e Advocating and raising awareness around achievable actions the industry can take to improve diversity,
equity and inclusion — and sharing learnings at an industry level and within their agencies.

e Acting as the representative voice for the diverse.

Among the Council’s first projects will be an education program — providing awareness training for all
professional levels —and showcasing best practice DE&lI initiatives, to be launched later in the year.

The 13 members of the Council are:

Joshua Green, Associate Strategy Director, Spark Foundry
Nisha Rajamani, Client Director, Carat

Aaron Carpenter, Digital Director, Dentsu

Tania David, Head of Marketing & Business Development, Finecast
Tanvi Singh, Strategy Director, Mindshare

Asier Carazo, Strategy Director, Atomic 212

Jessica Lane, Senior Search Manager, CHE Proximity
Olivia Beringer, Research Director (Google), PHD Media
Philippa Moig, Business Director, OMD Australia

Wayne Philbert, Client Partner, Initiative

Petrice Koutsis, Partnerships Executive, UM Australia
Bridget Wever, Account Director, Performics

Luisa Dalli, Senior Strategist, Havas Media
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MFA Board Member Aimee Buchanan, incoming CEO of GroupM Australia, said: “The purpose of the MFA DE&I
Advisory Council is to establish a positive guide that pushes the industry forward in the area of DE&I. The group
itself is representative of a wide variety of diverse groups to ensure everyone is being heard. Our ambition for
this Council is to create a voice that drives change and progress and | look forward to seeing the impact across
our industry.”

Linda Wong, Director, People at the MFA, added: “We’re so pleased that these passionate individuals who want
to create change have joined the first-ever MFA DE&I Advisory Council. Creating the group was a complex task,
as we wanted to ensure it was as inclusive and diverse as possible, across age, cultural backgrounds, disability,
sexual orientation and gender identity — as well as different levels of authority, from different departments,
from different agencies and different markets.

“Study after study has shown that diversity in the workplace boosts everything from creativity to productivity,
business performance and the happiness of employees, and enhances society at large. We're proud that at 44%,
the representation of women in leadership positions within the industry is higher than the average in the
Australian workplace, but there is plenty more we can do in other areas of diversity. The MFA is excited to see
everything that this group hopes to accomplish.”

Nisha Rajamani, Client Director at Carat, said: “As a first-generation migrant into Adelaide in 1991, | have
experienced the impact that a lack of DE&I in society can have, as well as seen the positive developments of
when it is introduced. While many agencies are already prioritising DE&I programs, bringing the benefit of cross-
agency learnings would accelerate the process and provide consistency. With the MFA at the helm, we can offer
a benchmark and facilitate a shift across the broader marketing and advertising industry. My fellow MFA DE&l
Council members and | look forward to bringing our industry together on this important issue and making a
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tangible difference across all facets of DE&

To stay up to date with MFA news and developments, follow us on Linkedin: MFA and NGEN

If this issue is triggering to you or you need support, please contact Lifeline 13 11 14. For support and advice on
improving mental health in the workplace, we recommend the resources available on the Mentally Healthy

website.
For more information, please contact:
Andrea Sophocleous
T:043198 94 99
E: andrea.sophocleous@gmail.com

About the MFA

The Media Federation of Australia (MFA) is the peak body representing media communication companies. The MFA is a
non-for-profit organisation established in 1997 with a current membership base that represents over 90% of all media
billings placed by media agencies in Australia. The MFA’s vision is to encourage operational excellence in the field of
media communication connections and to define and develop best practice standards to support its members and the
role they play in servicing their clients.
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https://www.linkedin.com/company/14441712/admin/
https://www.linkedin.com/company/18985007/admin/
https://www.mentally-healthy.org/resources
https://www.mentally-healthy.org/resources

