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Australian Population

4,778

People work in our industry

C)

e

Media Communications Industry

2023 Industry Census

October 2022 to
September 2023

Population Distribution

National
3.9%

Brisbane

Other 8.1%

3.7%
Perth, Adelaide,
Canberra, Darwin

(o) Increase
+ 2 /O year on year Sydney
56%
Melbourne |
H 28.3%
Population including Vacancy Vacancy
If vacant roles were filled, the potential industry population would be 5,120. Industry vacancy has reduced to
7.2% vs 8.5% in the previous year.
People Population I Vacancy The vacancies hardest tofill arein
the Sydney market.
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Source: MFA Census
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Industry Gender Profile
Gender Split Women in Management Roles Gender Pay

Women
62%

Men
I 47%
2023
I of

-3%

Average Female
Full Time Salary

Men compared to malein
63% media agency industry
Industry Profile by Job Description
Management 10%
(incl. Digital) :
Client Services 21.4%
Performance 11.1%
(incl. Affiliates, eCommerce,Ad Ops, SEM, SEO, Social) )
Assistants 10%
Strategy 7.7%
Programmatic 4 9y 778
2023 Total
Data/Analytic 2.5%
v ? Staff
Creative Services, Sponsorship, Event, Content 3.6%
Other Support Services 7.6%
(incl. Marketing, Research, Administration, Systems, Talent, Finance) - °
Staff Turnover Recruitment Profile
) 9.4% Competitor
12.9 /0 media agency
o Move between 3.5% Transferred/moved Entry
2 6 0 /O agencies within agency group Level
. o 719
2023 Regrettable Loss 13.1% 1.0% Media Owner
Leave media S o Total People
0.2% Creative Agency -
agency industry 339, Travel Recruited
8.2% Left Media Agency
Industry (Lifestyle, Career
2022 2021 Change, Study, Retirement) [ |
Career Changes
/ Boomerangs*
] . 51%
6 50/ 2023 Non-Regrettable 2022 4.8% ) 2021 *Returning to the industry
= O Loss '

Source: MFA Census
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2023 Industry Census Soptombar 2023

Cultural & Ethnic Backgrounds

1. Australian 52% 7. New Zealand 4%
2. North-West European 20% 8. People of Americas 4%
3. Southern & Eastern European 12% 9. North African & Middle Eastern 2%
4. South-East Asian 9% 10. Sub-Saharan African 2%
5. North-East Asian 7% Prefer not to answer 4%
6. Southerm & Central Asian 6%
Speak language other Living with Diagnosed Sexual Orientation you
than English at home Disability or Special Need consider yourself to be

68.5% 29.6% @ @ 83.2%
No Yes No Yes Straight or LGBTQ+
Heterosexual

Prefer not
to answer

Prefer not Prefer not
to answer to answer

=N oy

Source: Mediai November 2023
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